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Corporate Responsibility 



Transfer Update
● Quarterly Transfers to Wyoming

○ Q3 Fiscal Year 2024: $1,322,900.60

○ Total Since Launch: $37,991,905.98



Problem Gambling
● In collaboration with the Wyoming Department of Health, formed the

Wyoming Responsible Gaming Coalition to raise awareness of responsible

gambling

● Single transactions are capped at $125 and products are not available 24/7

● The Problem Gambling Hotline is posted on every ticket, listed on play slips,

and on our website

● Problem Gambling brochures are located wherever Lottery tickets are sold

● Continued education regarding Problem and Responsible Gambling is a

priority

● Achieved Responsible Gambling Verification Planning Level from NASPL and

NCPG in early 2024



Game Security
● Leadership in game security and integrity: 

○ With each game release and subsequent upgrades, the central game system and Random 

Number Generator (RNG) are tested

○ With each batch release, the Statement of Work (SOW) is thoroughly reviewed for accuracy 

and release outcomes are verified

○ In advance of all system changes, game risks are proactively documented, assessed and 

analyzed

○ Lottery s̓ Internal Control System (ICS) provides its players with a sense of security, knowing 

the central gaming system is operating at the highest degree of integrity

○ Continued work with Department of Family Services (DFS) to collect back child support 

owed by a player from prize payments
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Financial Update
Q3 Profit & Loss 

January 2024- March 2024
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YTD Profit & Loss
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Profit & Loss Responsible 
Gambling

Budget vs. Actual

July 2023 - March 2024



Sales Update



Sales Update



Sales Update



Sales Update



Sales Update



Sales Update



Sales Update



Sales Update



Sales Update



Sales Update



Sales Update



Sales Update



Sales Update



Marketing Update



Freebie Friday results
Campaign ran March 1-29, 2024

● Ran 5 BOGOs, one on each Friday of March
● Promotion is building awareness of KENO since it is still a 

new game
● Promotion also encourages more spend per transaction 

because of the $5 price point to get the $2 free
○ Promoted through digital ads, social, email, app, 

pads, KENO monitors, website
● Average Friday net sales during non-BOGO: $20,000
● Average Friday net sales during BOGO: $30,073
● Total Net: $150,363



KENO Brand Campaign
Campaign materials from original launch campaign, 
featuring new character. Goal is to raise awareness 
of KENO in Wyoming.

● Digital ads
● Social media ads
● Billboard
● Radio
● YouTube
● Website
● Email
● Social 
● App
● Pads
● Bitmap 
● Terminal messages



KENO Research
Conducted follow-up research in two Keno jurisdictions (OH/NH) that have seen 
great success with the product. Primary research focus was on gaining insights into 
maximizing the KTD s̓ sales performance. Research includes lottery visits and 
retailer/customer interactions.

Key Insights:
● Average of 80 - 85% of Keno sales are generated from KTD s̓ in both OH/NH.
● Adding all products to the KTD adds excitement and more options of play.
● Evaluate new POS materials drawing attention to the KTD, i.e. neon signs, KTD 

instructionals inserts and help screens, and new horizon screens that are 
more dynamic and draw attention the the KTD.

● Keno parties transitioning to KTD focused incentivize with free play.
● Keno BOGO promotion available only on KTD. (KTD sales increase during the 

Freebie Friday promotion).



Jackpots
Promoted through app, PR, social and player emails

● Mega Millions reached $1.13 billion
● Powerball reached $935 million
● Cowboy Draw reached $615,000



This verification validates the commitment WyoLotto has to promoting responsible 
gambling in Wyoming. Our plan demonstrates our commitment through employee 
training, retailer training, research, public awareness and advertising. The plan is a 
two-year execution strategy to complete tasks.

● We have completed the submission and passed the verification!

● Next Steps:
○ Present the plan to employees
○ Develop structure for Employee Training
○ Attend NCPG Annual Conference in July
○ Develop structure for Retailer Training
○ Work with WRGC on research

Responsible Gambling Planning 
Verification



Game Updates



Cowboy Draw
This Quarter: 

● 71,310 Total Winners

● $1,462,104 Total Won

● 139 that won $1,000

● 1 Jackpot Won 

Since Launch: 

● 3,573,859 Total Winners

● $64,748,585 Total Won

● 6,846 have won $1,000

● 38 Jackpot Wins 



Powerball
This Quarter: 

● 40,840 Total Winners

● $829,130 Total Won

● 5 that won $1,000 or more

● 0 Jackpot Wins 

Since Launch: 

● 1,582,236  Total Winners

● $19,468,233 Total Won

● 59 have won $1,000 or more

● 0 Jackpot Wins 



Mega Millions
This Quarter: 

● 35,032 Total Winners

● $312,342 Total Won

● 21 that won $1,000 or more

● 0 Jackpot Wins 

Since Launch: 

● 1,432,307 Total Winners

● $13,995,928 Total Won

● 201 have won $1,000 or more

● 0 Jackpot Wins 



Lucky for Life
This Quarter: 

● 42,718 Total Winners

● $244,636 Total Won

● 1 that won $1,000 or more

● 0 Jackpot Wins 

Since Launch: 

● 1,205,362 Total Winners

● $15,403,018 Total Won

● 73 have won $1,000 or more

● 1 Jackpot Wins 



2by2 
This Quarter: 

● 101,605 Total Winners

● $219,679 Total Won

● 6 Jackpot Wins 

Since Launch: 

● 1,552,118 Total Winners

● $2,259,791 Total Won

● 51 Jackpot Wins 



KENO
This Quarter: 

● $968,093.59 Total Won

● 35 that won $1,000 or more

● 0 Jackpot Wins 

Since Launch: 

● $6,146,641.52 Total Won

● 209 have won $1,000 or more

● 2 Jackpot Wins 



● UW Rodeo Event, April

● Marketing Plan, Feb. - June

● Corporate Campaign, August

What comes next…


