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Corporate Responsibility 



Transfer Update
● Quarterly Transfers to Wyoming

○ Q1 Fiscal Year 2025: $803,703.00

○ Total Since Launch: $40,224,036.40



Problem Gambling
● In collaboration with the Wyoming Department of Health, formed the 

Wyoming Responsible Gaming Coalition to raise awareness of responsible 

gambling

● Single transactions are capped at $125 and products are not available 24/7 

● The Problem Gambling Hotline is posted on every ticket, listed on play slips, 

and on our website 

● Problem Gambling brochures are located wherever Lottery tickets are sold 

● Continued education regarding Problem and Responsible Gambling is a 

priority

● Achieved Responsible Gambling Verification Planning Level from NASPL and 

NCPG in early 2024



Game Security
● In collaboration with the Wyoming Department of Leadership in game security and integrity

○ With each game release and subsequent upgrades, the central game system and Random 

Number Generator (RNG) are tested 

○ With each batch release, the Statement of Work (SOW) is thoroughly reviewed for accuracy 

and release outcomes are verified 

○ In advance of all system changes, game risks are proactively documented, assessed and 

analyzed 

○ Lottery s̓ Internal Control System (ICS) provides its players with a sense of security, knowing 

the central gaming system is operating at the highest degree of integrity 

○ Continued work with Department of Family Services (DFS) to collect back child support 

owed by a player from prize payments
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Balance Sheet

As of September 30, 2024



Financial Update
Balance Sheet, 
Continued

As of September 30, 2024



Financial Update
Q1 Profit & Loss 

July 2024  - September 2024
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Financial Update
Q1 Profit & Loss Budget 
vs. Actual

July 2024 - September 2024



Financial Update
Profit & Loss Responsible 
Gambling

Budget vs. Actual

July 2024 - September 2024
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Marketing Update

   
 



10-Year Anniversary, Aug. 24
Executed statewide PR, free coffee promotion, retailer 
t-shirts and fun giveaway.

● Jon Clontz interviews with media 
○ CBS Newschannel 5
○ KFBC Radio
○ MyHits106 Radio

● 10-Year Anniversary press release ran in 20 
publications across the state

● Gave away free Starbucks coffee - over 150 
transactions in 12 cities/towns

● Gave away 10 swag bags with $100 gift card on 
Facebook

● Handed out 2,500 t-shirts to retailers to wear on 
Aug. 24



10-Year Anniversary Event
Held celebration with key stakeholders, Governor 
Mark Gordon, Board Members, employees and more 
with 70 attendees.



Corporate Campaign
Running Aug. 12, 2024 - Aug. 22, 2025

Objectives:
1. Capture the authentic essence of 

Wyoming
2. Distinguish WyoLotto from other gambling entities
3. Showcase WyoLotto s̓ significant contribution to Wyoming
4. Celebrate 10 years of success and support for key stakeholders, players, 

retailers and communities
Audiences:

1. Stakeholders
a. Reach them through new publications, i.e., the Cowboy State Daily, 

targeted LinkedIn, direct mail, email
2. WyoLotto players, general public

a. Reach through mass media channels, in-store POP, social, etc.



UW 10-Year Celebration
Gave away $2,000 to 5 people in attendance at the University of Wyoming vs. 
Air Force football game on Sept. 28

● Anyone who purchased a ticket at the WyoLotto 
van 
could enter into the giveaway

● 211 entries
● Just under $3,000 in sales at the van



Cowboy Draw BOGO
Campaign is running during UW Football season. 

Updated campaign creative and added $20,000 giveaway.

● Attend 2 games this season, Sept. 7 & Sept. 28
● BOGO Promoted through:

○ Radio
○ Digital
○ Newspaper
○ Corporate Communications (social, app, website, 

PR, email, pads, KENO monitors, flyers)



This verification validates the commitment WyoLotto has to promoting responsible 
gambling in Wyoming. Our plan demonstrates our commitment through employee 
training, retailer training, research, public awareness and advertising. The plan is a 
two-year execution strategy to complete tasks.

● Completed initial employee training, which will occur annually
● Beginning retailer training
● Promoted Responsible Gambling Education Month in September to players and 

retailers

Responsible Gambling Planning 
Verification



Game Updates



Cowboy Draw
This Quarter: 

● 74,078 Total Winners

● $2,680,878 Total Won

● 130 that won $1,000

● 2 Jackpots Won 

Since Launch: 

● 3,740,734 Total Winners

● $68,157,288 Total Won

● 7,062 have won $1,000

● 40 Jackpot Wins 



Powerball
This Quarter: 

● 30,666 Total Winners

● $240,403 Total Won

● 0 that won $1,000 or more

● 0 Jackpot Wins 

Since Launch: 

● 1,653,494 Total Winners

● $21,423,052 Total Won

● 64 have won $1,000 or more

● 0 Jackpot Wins 



Mega Millions
This Quarter: 

● 34,222 Total Winners

● $258,660 Total Won

● 9 that won $1,000 or more

● 0 Jackpot Wins 

Since Launch: 

● 1,493,405 Total Winners

● $14,457,644 Total Won

● 218 have won $1,000 or more

● 0 Jackpot Wins 



Lucky for Life
This Quarter: 

● 43,159 Total Winners

● $651,609 Total Won

● 5 that won $1,000 or more

● 0 Jackpot Wins 

Since Launch: 

● 1,291,883 Total Winners

● $16,294,336 Total Won

● 78 have won $1,000 or more

● 1 Jackpot Wins 



2by2 
This Quarter: 

● 95,679 Total Winners

● $149,937 Total Won

● 3 Jackpot Wins 

Since Launch: 

● 1,748,219 Total Winners

● $2,496,457 Total Won

● 54 Jackpot Wins 



KENO
This Quarter: 

● $828,752.50 Total Won

● 34 that won $1,000 or more

● 0 Jackpot Wins 

Since Launch: 

● $7,876,049.52 Total Won

● 270 have won $1,000 or more

● 2 Jackpot Wins 



● Continue Corporate Campaign through August 2025

● Continue Cowboy Draw BOGO through Dec. 1

● Trigger to support low jackpots, Sept. - Dec. 2024

● 10-Year Giveaway, Feb. - March 2025

What comes next…


