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STAT E  O F  T H E  LOT T E R Y  S U M M A R Y

April 5, 2016: $1,120,000
July 5, 2016: $915,865
October 5, 2016: $797,524
January 5, 2017: $633,709
April 7, 2017: $1,007,976
July 5, 2017: $200,000
October 5, 2017: $862,263
January 5, 2018: $1,001,963
April 5, 2018: $1,405,493
July 5, 2018: $1,474,346
October 5, 2018: $1,407,967
January 5, 2019: $2,808,707
April 5, 2019: $1,201,122
July 5, 2019: $1,201,849
Total to Date: $16,038,786

Transfers to the State Winners

In the fourth quarter, 
we have seen:
• $4,049,486 in total winnings 

paid across all games 
• 192,187 total winners for all 

games



F I N A N C I A L  U P D AT E



F I N A N C I A L  U P D AT E
Q4 Balance Sheet



F I N A N C I A L  U P D AT E
Q4 Profit & Loss



F I N A N C I A L  U P D AT E
YTD Profit & Loss



F I N A N C I A L  U P D AT E
Q4 Budget vs. Actual



F I N A N C I A L  U P D AT E
YTD Budget vs. Actual



F I N A N C I A L  U P D AT E
WRGC YTD Budget vs. Actual



S A L E S  U P D AT E
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S A L E S  U P D AT E
Total Sales: FY19 Actual vs Projection | Week ending 6.30.19 

Insights
• Overall sales are over projection YTD by 

43% and by $11,291,413
• Q2 record jackpots for CD and MM and 

the BOGO promotion contributed to high 
sales in FY19

Actual YTD 
$37,551,413
Over Proj. 43%

Projected Revenue 
$26,260,000
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S A L E S  U P D AT E
Total Sales: FY19 vs. FY18| Week ending 6.30.19 

Insights
• Total sales YTD FY19: $37,551,413
• Total sales FY18 same time last year: 

$28,678,980
• Difference year over year: $8,872,433 

increase in sales for FY19

Actual FY19 
Sales: 
$37,551,413

Actual FY18 YTD 
Sales: $28,678,980
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FY18 PB Jackpot 
$559 Million; MM 
Jackpot $451 
Million

FY19 PB Jackpot 
$638 Million; CD 
$1.01Million

FY19 Ragtime 
Raffle Sales: 
$424,780

S A L E S  U P D AT E
Total Sales: Actual weekly sales FY19 vs. FY18 | Week ending 6.30.19 

Insights
• Average Weekly Sales: $722,143
• Weekly Pace Amount: $505,000
• High jackpots and promotional activities 

resulted in increased average weekly 
sales

• Ragtime Raffle sales beginning week 50 
resulted in high sales through the end of 
FY19

FY19 PB Jackpot 
$687 Million; MM 
Jackpot $1.5 
Billion; CD Jackpot 
$2.26 Million

FY18 PB Jackpot 
$758 Million
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S A L E S  U P D AT E
Total 4th Quarter Sales: FY 19 Actual vs Projection | Quarter ending 6.30.19 

Insights
• FY19 Quarterly Sales Projection: 

$6,565,000
• Q4 Actual Sales: $7,385,962
• Over projection by $820,962, and 13% for 

the quarter

Actual 4th

Quarter Sales: 
$7,385,962

Projected 4th

Quarter Sales: 
$6,565,000

Sa
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Powerball Sales FY'19 Powerball Sales FY'18

FY19 PB 
Jackpot 
$687.8 Million

FY18 PB 
Jackpot 
$559.7 Million

FY19 PB 
Jackpot $638 
Million

S A L E S  U P D AT E
Powerball Sales FY19 vs FY18| Week ending 6.30.19 

Insights
• FY19 sales to date: $9,761,032
• FY18 sales same time last year: 

$10,665,358
• Weekly projected pace amount: $180,000
• Weekly sales average YTD: $187,712

FY18 PB 
Jackpot 
$758 Million
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Mega Millions Sales FY'19 Mega Millions Sales FY'18

FY18 MM 
Jackpot 
$451 Million

FY18 MM 
Jackpot 
$421 Million

S A L E S  U P D AT E
Mega Millions Sales FY19 vs FY18| Week ending 6.30.19 

Insights
• FY19 sales to date: $9,353,712
• FY18 sales same time last year: $5,184,647
• Weekly projected pace amount: $80,000
• Weekly sales average YTD: $179,879
• Mega Millions’ first jackpot that grew over 

$1.5 Billion significantly impacted sales

FY18 MM 
Jackpot 
$393 Million

FY19 MM 
Jackpot 
$433 Million

FY19 MM 
Jackpot 
$1.54 Billion
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Cowboy Draw Sales FY'19 Cowboy Draw Sales FY'18

FY19 CD Jackpot 
$2.59 Million

FY18 CD 
Jackpot $1.08 
Million

FY19 CD Jackpot 
$1.47 Million

S A L E S  U P D AT E
Cowboy Draw Sales FY19 vs. FY18| Week ending 6.30.19 

Insights
• FY19 sales to date: $15,059,885
• FY18 sales same time last year: $9,545,575
• Weekly projected pace amount: $190,000
• Weekly sales average YTD: $289,613
• Record high CD jackpot in 2nd Quarter had a 

positive impact on sales
• Cowboy Draw BOGO in 1st and 2nd quarter 

attributed increased sales for FY19 by 
$1,066,421 gross

FY19 CD Jackpot 
$1.54 Million & UW 
BOGO Promo

FY18 CD 
Jackpot $500K

FY18 CD 
Jackpot $700K

FY19 CD Jackpot 
$3.3 Million
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Lucky for Life Sales FY'19 Lucky for life Sales FY'18

FY19 Week 17
PB Jackpot $687.8 Million;
MM Jackpot $1.54 Billion;
CD Jackpot $2.08 Million

S A L E S  U P D AT E
Lucky for Life Sales: FY19 | Week ending 6.30.19 

zzzzzz
Insights
• FY19 sales to date: $2,740,364
• FY18 sales to date: $2,806,278
• Weekly projected pace amount: $55,000
• Weekly sales average YTD: $52,699
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Round Up Sales FY'19 Round Up Sales FY'18

S A L E S  U P D AT E
Round Up Sales FY19| Week ending 6.30.19

Insights
• Round Up Total Sales FY19 YTD: $4,091,334
• FY19 YTD Total Plays: 314,732
• Round Up sales increased as jackpots grew in 

weeks 15, 16, 17, 38, and 39
• Week 48 saw an increase in Round Up play with 

the launch of Ragtime Raffle
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Powerball sales Mega Millions Sales Cowboy Draw Sales Lucky for Life Sales 'Round Up Sales" Ragtime Raffle Sales

S A L E S  U P D AT E
WyoLotto Product Sales YTD| Week ending 6.30.19

Insights
• Total Sales YTD Powerball: $9,761,032 (26%)
• Total Sales YTD Mega Millions: $9,353,712 (25%)
• Total Sales YTD Cowboy Draw: $15,059,885 (40%)
• Total Sales YTD Lucky for Life: $2,740,364 (7%)
• Total Sales YTD Ragtime Raffle: $636,420 (2%)
• Total Sales: $37,551,413
• Round Up Sales Total: $4,091,334 (314,732 plays)*
• *Round Up Sales are not a separate product and are included in total 

sales



CORPORATE RESPONSIBIL ITY



C O R P O R AT E  R E S P O N S I B I L I T Y

Initiatives to prevent problem gambling:
• Single transactions are capped at $125 

and products are not available 24/7
• The Problem Gambling Hotline is posted 

on the back of every ticket, listed on play 
slips, and featured on our website.

• Problem Gambling brochures are located 
wherever Lottery tickets are sold

• Continued education regarding Problem 
and Responsible Gambling is a priority

Problem Gambling

WyoLotto continues to demonstrate 
its care for Wyoming communities 
and citizens. 



C O R P O R AT E  R E S P O N S I B I L I T Y
Game Security

Leadership in game security and 
integrity: 
• With each game release and subsequent 

upgrades, the central game system and 
Random Number Generator (RNG) are tested

• With each batch release, the Statement of Work 
(SOW) is thoroughly reviewed for accuracy and 
release outcomes are verified

• In advance of all system changes, game risks 
are proactively documented, assessed 
and analyzed

• Lottery’s Internal Control System (ICS) provides 
its players with a sense of security, knowing the 
central gaming system is operating at the 
highest degree of integrity

• The Lottery works with the Department of 
Family Services (DFS) to collect back child 
support owed by a player from prize payments



W y o L o t t o
M a r k e t i n g  U p d a t e s



20,373,500
Total readership

Insights

During the fourth quarter, WyoLotto saw coverage on several topics:
• April 16: WyoLotto Records Largest 12 Month State Transfer Amount to 

Wyoming
• April 30: $1.5 Million Winning Ticket for Cowboy Draw Sold in 

Evanston
• May 6: WyoLotto Announces Powerball Givaway Winners
• May 21: WyoLotto Launches New Ragtime Raffle Game in Conjunction 

with State Rodeos
• May 22: $1 Million Mega Millions Ticket Sold in Cheyenne
• June 11: WyoLotto’s Ragtime Raffle Game is Now Live

This quarter we launched a new game, WyoLotto Ragtime Raffle, which 
included a pre-launch and post-launch press release execution and 
interview strategy. This approach garnered great results in both press 
mentions and TV and radio interviews. The state transfer press release 
also did very well with mentions and interviews. We were able to tie in 
the story of how WyoLotto gives back along with being a recent Sharp 
award recipient, given to state lotteries who exemplify giving back to 
the state and its beneficiaries.

M A R K E T I N G  U P D AT E S :  P u b l i c  R e l a t i o n s

$27,097
Ad Equivalency



Insights:
• 33,582 Total Page Likes
• 496 new followers this quarter (1.4% increase from last quarter)
• 11,308 total engagements this quarter, an increase of 1.3% in comparison to last quarter
• Both engagements and followers grew during both the pre-launch and launch of Ragtime Raffle. The anonymous Cowboy Draw winner 

post, as well as the general Ragtime Raffle posts and CNFR giveaway posts performed well with engagements.

M A R K E T I N G  U P D AT E S :  S o c i a l

Insights:
• 1,391 Followers
• 35 new followers this quarter (2.6% increase from last quarter)
• 370 total engagements this quarter, an increase of by 266.3% compared to the last quarter
• Impressions per Tweet decreased by 67.9% compared to the last quarter
• Engagements on this platform increased significantly in comparison to the previous quarter due in large part to the channel being utilized 

to support Ragtime Raffle. The announcement of the first $75,000 win and sale of the 20,000 ticket also performed well

Insights:
• 1,710 Followers
• 212 new followers this quarter (14.2% increase from last quarter)
• 1,055 total engagements this quarter, an increase of 282.2% compared to the last quarter
• Impressions per post increased 19.5% compared to the last quarter
• The CNFR ticket giveaway post had 100 total engagements. We also saw good engagement for the Lucky for Life winner post and the 

Ragtime Raffle prelaunch post.



Total Engagements: 575
Reach: 9,826 organic

Total Engagements: 6
Reach: 29,414 users

M A R K E T I N G  U P D AT E S :  S o c i a l

Total Engagements: 100
Reach: 823 users

Top Performing Posts



Insights

• Overall site traffic: 912,699 sessions
• Bounce rate: 61.31% (5.52% decrease from Q3)
• Pages per session: 2.01 (5.07% decrease from 

Q3)
• Session duration: 00:01:39 (7.44% increase from 

Q3)
• 1.03% decrease in organic search traffic
• Email generated 10.99% more website users than 

Q3 due to Ragtime Raffle communications 
• 5.12% increase in homepage traffic from Q3
• Decreases in pages per session and organic 

search were a result of players going directly to 
the Powerball Giveaway page during giveaway 
rather than homepage

M A R K E T I N G  U P D AT E S :  W E B S I T E
Top Cities Visiting

1. Cheyenne – 23.93%

2. Casper – 15.02%

3. Rock Springs – 13.39%

4. Gillette – 6.41%

5. Laramie – 4.77%



Email Marketing

Total subscribers: 
42,629 (.05% increase from Q3)

Total emails sent: 
591,864 individual emails Insights:

• The most opened email was the “Powerball Giveaway Winner 
Announcement” email with a 21.31% open rate

• Reasons for success:
• The Powerball Giveaway drew a lot of attention 

from our players and they were excited to see 
who won.

• The “Powerball Giveaway Announcement” email saw the 
highest click rate at 4.82%

• Reasons for success:
• As this was a campaign that our players were 

really interested in, clicking to watch the video for 
the winner announcement was a top priority.

D U R I N G  T H I S  Q U A R T E R ,  W E  S E N T  
1 5  P L A Y E R  E M A I L S , 5  p r e s s  r e l e a s e s ,

A N D  9 9  R S S  E M A I L S

M A R K E T I N G  U P D AT E S :  E m a i l



C A M PA I G N  U P D AT E s



Jan. 21 – May 6, 2019 We executed a statewide giveaway campaign with a primary goal of 20,000 entries and 
secondary goal of increasing brand awareness through impressions. In total we gave away 
four major prizes as well as three smaller prizes on social media. Funding for the prizes 
were from the Multi-State Lottery Association to help promote the national Powerball 
brand.

Giveaway Structure:
• Duration: Players entered to win prizes from January 21 thru April 19, 2019. 
• Smaller prizes were given out monthly on social media, drawing from the pool of 

entries.
• Drawing: Winners were vetted for eligibility to win, prior to the video announcement on 

social media on May 6, 2019.

Results:
• 80,209 Valid Entries (goal of 20,000 entries)
• 4,812,377 total impressions (goal of 3,386,912 impressions)

Prizes:
• Grand Prize: 2019 Chevy pickup truck – Peggy Norris from Kinnear, WY
• First Prize: $20,000 cash money – Chad Frazier from Laramie, WY
• Second Prize: 2019 Jayco Travel Trailer – Anthony Hanson from Casper, WY
• Third Prize: 2019 Tracker Boat and Trailer – Andrew Brown from Torrington, WY
• January social prize: A Traeger Grill – Sonya Colschen from Rawlins, WY
• February social prize: A mountain bike – Joseph Sheehan from Rozet, WY
• March social prize: A paddle board package – Heather Carter from Rock Springs, WY

C A M PA I G N  U P D AT E S :  P o w e r b a l l  C a m p a i g n



Apr. 15 – May 17, 2019

We executed a second Mega Millions campaign run utilizing the same creative for 
targeted media tactics to support events in Laramie, Sheridan, Rawlins, and Riverton as 
well as billboards in Evanston near the Utah boarder.

As well as increasing awareness, sales teams at the locations did Spin-2-Win promotions 
with the main prize of a Yeti cooler at each location each day.

Initial Results:
- Execution of activation at grocery stores in the four communities in April and May.
- Radio remotes for Spin to Win events for:

• Sheridan – April 20 and 27
• Laramie – April 27
• Rawlins – May 4
• Riverton – May 4

C A M P A I G N  U P D AT E S :  M e g a  M i l l i o n s  C a m p a i g n



June 9 – July 28, 2019
We launched the Ragtime Raffle on June 9 at the Cody Nite Rodeo to 
add to our product portfolio. We developed a prize structure to pay 
out a total of $1 Million to winners across three prize tiers with five 
promotional prizes of $5,000, three early bird drawings of $75,000, 
and our grand prize drawing on $750,000 on July 28 at Cheyenne 
Frontier Days. There are only 100,000 tickets being sold only in 
Wyoming so the odds for our players are great to have their chance at 
winning big.

The three $75,000 early bird draws were conducted on 6/15, 7/6, and 
7/14 in conjunction with WyoLotto sales teams being at the College 
National Finals Rodeo in Casper, Wyoming Downs in Evanston, and 
Laramie Jubilee Days in Laramie.

The winning number will be announced at the CFD Finals Rodeo on 
July 28 in Cheyenne.

For this campaign we developed assets for tv, digital, social, email, 
print, web, POP, and on site activations. 

C A M PA I G N  U P D AT E S :  R a g t i m e  r a f f l e

https://www.dropbox.com/s/0teotaxv9i71vto/19_RagtimeRaffle_30.mp4?dl=0


G A M E  U P D AT E S



This Quarter

Since the launch of Cowboy 
Draw, we’ve seen:
• 20 lucky players hit the jackpot
• $34,080,946 in prizes awarded
• 1,841,567 winners 

Since Launch

G A M E  U P D AT E S :  C O W B O Y  D R A W

In the fourth quarter, 
we have seen:
• 92,173 total Cowboy Draw winners
• $2,231,024 in total Cowboy Draw 

winnings
• 145 players that each won $1,000
• One jackpot winner of $1,526,599



G A M E  U P D AT E S :  P O W E R B A L L

In the fourth quarter, 
we have seen:
• 32,642 total Wyoming Powerball 

winners
• $304,199 in total Wyoming 

Powerball winnings
• Two $500 winners
• One $50,000 winner 

This Quarter

Since the launch of WyoLotto, 
we’ve seen:
• $10,800,838 to Wyoming 

residents in Powerball winnings
• 870,546 Wyoming winners

Since Launch



G A M E  U P D AT E S :  M E G A  M I L L I O N S

In the fourth quarter, 
we have seen:
• 25,623 total Wyoming Mega 

Millions winners
• $1,179,846 in total Wyoming Mega 

Millions winnings
• One $1,000,000 winner, one $2,000 

winner, three $1,500 winners and 
five $1,000 winners this quarter

This Quarter

Since the launch of WyoLotto, 
we’ve seen:
• $10,462,744 to Wyoming 

residents in Mega Millions 
winnings

• 949,645 Wyoming winners

Since Launch



G A M E  U P D AT E S :  L U C K Y  FO R  L I F E

In the fourth quarter, 
we have seen:
• 41,746 total Wyoming Lucky for 

Life winners
• $249,497 in total Wyoming Lucky 

for Life winnings
• Three $5,000 winners

This Quarter

Since game launch, we’ve 
seen:
• $3,757,299 to Wyoming residents 

in Lucky for Life winnings
• 494,968 Wyoming winners

Since Launch



W R G C  S t a t u s   
U p d a t e



W y o m i n g  R e s p o n s i b l e  G a m b l i n g  C o a l i t i o n
Feb. 17 – Apr. 8, 2019 

Billboard

Newspaper

This fiscal year we ran another awareness 
campaign for the WRGC with the same assets that 
were used for last year’s campaign.

The media buy included expanding to the use of 
digital billboards throughout the state as well as 
static billboards, print and radio ads. The buy also 
included live radio reads and the :30 radio spot to 
run during the final three UW Men’s Basketball 
games as well as having the :30 spot airing during 
the NCAA Men’s Tournament radio broadcasts.

Radio

https://www.dropbox.com/s/5uq5xpmthhox9cu/WyomingResonsibleGamblingCoalition.mp3?dl=0


N e x t  S t e p s



Ragtime Raffle Execution
• Events

• $750K winner announcement July 28 at 
CFD

UW/Cowboy Draw BOGO Campaign
• Run Dates: 8/30-11/24
• On-Site Events:

• UW vs. Missouri 8/31
• UW vs. UNLV 9/28
• UW vs. New Mexico 10/19
• UW vs. CSU 11/22 - TBD

N E X T  U P. . .

Mobile App Development
• Strategy and Planning: September –

November
• Design: December - January
• Launch: TBD
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