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STAT E  O F  T H E  LO T T E R Y  S U M M A R Y

April 5, 2016: $1,120,000
July 5, 2016: $915,865
October 5, 2016: $797,524
January 5, 2017: $633,709
April 7, 2017: $1,007,976
July 5, 2017: $200,000
October 5, 2017: $862,263
January 5, 2018: $1,001,963
April 5, 2018: $1,405,493
July 5, 2018: $1,474,346
October 5, 2018: $1,407,967
January 5, 2019: $2,808,707
April 5, 2019: $1,201,122
July 5, 2019: $1,201,849
October 5, 2019: $854,032
January 5, 2020: $747,156
April 5, 2020: $805,650
Total to Date: $18,445,624

Transfers to the State Winners

In the third quarter, 
we have seen:
• $2,095,004 in total winnings 

paid across all games 
• 154,393 total winners for all 

games



F I N A N C I A L  U P D AT E



F I N A N C I A L  U P D AT E
Q3 Balance Sheet



F I N A N C I A L  U P D AT E
Q3 Profit & Loss



F I N A N C I A L  U P D AT E
YTD Profit & Loss



F I N A N C I A L  U P D AT E
Q3 Budget vs. Actual



F I N A N C I A L  U P D AT E
YTD Budget vs. Actual



S A L E S  U P D AT E
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2020FY Projections 2020FY Actual Sales YTD

S A L E S  U P D AT E
Total Sales: FY20 Actual vs Projection | Week ending 4.4.20

Insights
• Overall sales are under projection YTD 

by 22.1% and by $5,126,438
• Continued low jackpots has had a 

significant impact on sales for Q1, Q2 and 
Q3.

Actual YTD:  
$18,073,562
Under Proj. 22.10%

Projected Revenue: 
$29,860,000
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2020 FY Actual Sales 2019 FY Actual Sales YTD

S A L E S  U P D AT E
Total Sales: FY20 vs. FY19| Week ending 4.4.20 

Insights
• Total sales FY20: $18,073,562
• Total sales FY19 same time last year: 

$30,730,366
• Difference year over year: $12,656,804 

decrease in sales for FY20

Actual FY20 Sales: 
$18,073,562

Actual FY19 Sales: 
$30,730,366
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2020 FY Weekly Sales 2019 FY Weekly Sales

FY19 PB Jackpot: $638.8 Million
CD Jackpot: $1.01 Million

S A L E S  U P D AT E
Total Sales: Actual weekly sales FY20 vs. FY19 | Week ending 4.4.20 

Insights
• Average Weekly Sales: $451,839
• Weekly Pace Amount: $555,000 from week 5 

thru end of quarter
• Continued lower jackpots and Raffle sales 

shortage impacted our weekly sales average

FY19 MM Jackpot: $543 Million
CD Jackpot: $770K

FY19 PB Jackpot: $476.7 Million
MM Jackpot: $1 Billion
CD Jackpot: $2.08 Million

FY20 UW CD BOGO Promos:
Weeks 10, 12, 14, 17, and 22
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S A L E S  U P D AT E
Total 3rd Quarter Sales: FY 20 Actual vs Projection | Quarter ending 4.4.20

Insights
• FY20 Quarterly Sales Projection: $7,215,000
• Q3 Actual Sales: $5,365,632
• Under projection by $1,849,368, and 25.63% 

for the quarter

Actual 3rd 
Quarter Sales: 
$5,365,632

Projected 3rd 
Quarter Sales: 
$7,215,000
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Powerball Sales FY'20 Powerball Sales FY'19

FY20 PB Jackpot: 
$373 Million

FY19 PB Jackpot: 
$638.8 Million

S A L E S  U P D AT E
Powerball Sales FY20 vs FY19| Week ending 4.4.20 

Insights
• FY20 sales to date: $5,307,631
• FY19 sales same time last year: $7,930,087
• Weekly projected pace amount: $180,000
• Weekly sales average YTD: $132,691

FY19 PB Jackpot: $687.8 Million
MM Jackpot: $1.5 Billion

FY19 PB Jackpot: $247 Million
CD Jackpot: $920K
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Mega Millions Sales FY'20 Mega Millions Sales FY'19

FY19 MM Jackpot: 
$425 Million

S A L E S  U P D AT E
Mega Millions Sales FY20 vs FY19| Week ending 4.4.20 

Insights
• FY20 sales to date: $3,562,197
• FY19 sales same time last year: $7,919,265
• Weekly projected pace amount: $125,000
• Weekly sales average YTD: $89,055

FY19 MM Jackpot: 
$433 Million

FY19 MM Jackpot: 
$1.5 Billion

FY20 MM Jackpot: 
$211 Million
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Cowboy Draw Sales FY'20 Cowboy Draw Sales FY'19

FY19 CD 
Jackpot: 
$1.01 Million

FY20 CD 
Jackpot: $670K

S A L E S  U P D AT E
Cowboy Draw Sales FY20 vs FY19| Week ending 4.4.20 

Insights
• FY20 sales to date: $6,936,690
• FY19 sales same time last year: $12,738,290
• Weekly projected pace amount: $200,000
• Weekly sales average YTD: $173,417
• UW Cowboy Draw Promo net sales: $840,175

FY20 CD 
Jackpot: $815K
UW BOGOFY20 CD 

Jackpot: $645K
UW BOGO

FY19 CD 
Jackpot: 
$1.54 Million

FY19 CD 
Jackpot: 
$2.08 Million

FY20 CD
Jackpot: $1.08 
Million
UW BOGO

FY19 CD 
Jackpot: 
$2.59 Million FY19 CD 

Jackpot: 
$2.97 Million

FY20 CD Jackpot: 
$505K UW BOGO

FY20 CD Jackpot: 
$250K UW BOGO



0

10,000

20,000

30,000

40,000

50,000

60,000

70,000

80,000

90,000

100,000

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 32 33 34 35 36 37 38 39 40

Sa
le

s

Lucky for life Sales FY'20 Lucky for Life Sales FY'19

S A L E S  U P D AT E
Lucky for Life Sales: FY20 vs FY19 | Week ending 4.4.20 

zzzzzz

Insights
• FY20 sales to date: $1,814,144
• FY19 sales to date: $2,142,724
• Weekly projected pace amount: $50,000
• Weekly sales average YTD: $45,354
• Low jackpots for PB, MM and CD impact sales for LFL

FY19 PB Jackpot: $213 
Million
MM Jackpot: $336 Million
CD Jackpot: $1.66 Million

FY19 PB Jackpot: $687.8 Million
MM Jackpot: $1.5 Billion
CD Jackpot: $2.26 Million
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Round Up Sales FY'20 Round Up Sales FY'19

FY19 PB Jackpot: $687.8 Million
MM Jackpot: $1.5 Billion
CD Jackpot: $2.26 Million

S A L E S  U P D AT E
Round Up Sales FY20 vs FY19| Week ending 4.4.20

Insights
• Round Up Total Sales FY20 YTD: $2,539,380
• FY20 YTD Total Plays: 195,351
• Round Up Total Sales FY19 YTD: $3,236,788
• FY19 YTD Total Plays: 248,993
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Powerball sales Mega Millions Sales Cowboy Draw Sales Lucky for Life Sales 'Round Up Sales" Ragtime Raffle Sales

CD Jackpot: 
$725K

PB Jackpot: 
$373 Million CD Jackpot: 

$705K
PB Jackpot: 
$149 Million

S A L E S  U P D AT E
WyoLotto Product Sales YTD| Week ending 4.4.20

z

Insights
• Total Sales YTD Powerball: $5,307,631 (29%)
• Total Sales YTD Mega Millions: $3,562,197 (20%)
• Total Sales YTD Cowboy Draw: $6,936,690 (38%)
• Total Sales YTD Lucky for Life: $1,814,144 (10%)
• Total Sales YTD Ragtime Raffle: $452,900 (3%)
• Total Sales: $18,073,562
• Round Up Sales Total: $2,539,380 (195,351 plays)*
• *Round Up Sales are not a separate product and are 

included in total sales

UW CD BOGO Promos:
Weeks 10, 12, 14, 17, and 22



CORPORATE RESPONSIBIL ITY



C O R P O R AT E  R E S P O N S I B I L I T Y

Initiatives to prevent problem gambling:
• Single transactions are capped at $125 

and products are not available 24/7
• The Problem Gambling Hotline is posted 

on the back of every ticket, listed on play 
slips, and featured on our website.

• Problem Gambling brochures are located 
wherever Lottery tickets are sold

• Continued education regarding Problem 
and Responsible Gambling is a priority

Problem Gambling

WyoLotto continues to demonstrate 
its care for Wyoming communities 
and citizens. 



C O R P O R AT E  R E S P O N S I B I L I T Y
Game Security

Leadership in game security and 
integrity: 
• With each game release and subsequent 

upgrades, the central game system and 
Random Number Generator (RNG) are tested

• With each batch release, the Statement of Work 
(SOW) is thoroughly reviewed for accuracy and 
release outcomes are verified

• In advance of all system changes, game risks 
are proactively documented, assessed 
and analyzed

• Lottery’s Internal Control System (ICS) provides 
its players with a sense of security, knowing the 
central gaming system is operating at the 
highest degree of integrity

• The Lottery works with the Department of 
Family Services (DFS) to collect back child 
support owed by a player from prize payments



W y o L o t t o
M a r k e t i n g  U p d a t e s



2,300,000
Total readership

Insights

During the third quarter, WyoLotto saw coverage on several topics:

• January 6, 2020 – Jackpot Hit
• January 17, 2020 – Powerball Jackpot at $321 Million
• January 20, 2020 – Friends Share Cowboy Draw Jackpot Winnings
• February 6, 2020 – Powerball $150K Winner
• February 13, 2020 – Cowboy Draw Jackpot $500K
• March 16, 2020 – COVID 19 Response
• March 26, 2020 – Powerball Changes Starting Jackpot Amount, Minimum Jackpot 

Roll Increases

The press release with the highest readership was the Friends Share Cowboy Draw 
Jackpot Winnings.

Insights:
Our players and Wyoming residents like to hear stories about winners. When we can 
combine those stories of friends winning and sharing in the excitement with a 
Wyoming only game like Cowboy Draw, that is a story that people want to hear. It’s 
more relevant to our players. Cowboy Draw winner stories validate the “just maybe” 
mantra.

Key messaging that resonated with the audience this quarter were jackpots, winners, 
and Cowboy Draw.

M A R K E T I N G  U P D AT E S :  P u b l i c  R e l a t i o n s

$4,333
Ad Equivalency



Insights:
• 33,796 Total Page Likes
• 68 less followers this quarter (.2% decrease from last quarter)
• 6,975 total engagements this quarter, a decrease of 15% in comparison to last quarter
• This quarter was a bit different in comparison to Q2. There was a large influx of growth and comments in Q2 with communication around the Cowboy Draw 

BOGOs. Also, beginning mid March, conversations centered more around the COVID-19 closure and updates running alongside a larger amount of social 
media conversations in general. Depending on the current situation, it is likely follower growth and engagement may remain at a reduced level until 
normal consumer habits return, but going into Q4 WyoLotto plans to share uplifting and positive messaging similar to many other state lotteries.

M A R K E T I N G  U P D AT E S :  S o c i a l

Insights:
• 1,439 Followers
• 22 new followers this quarter (1.6% increase from last quarter)
• 397 total engagements this quarter, an increase of 14% compared to the last quarter
• 1,278 Impressions per Tweet, an increase of 21% compared to the last quarter
• Twitter data shows this channel is being more heavily utilized during these current times. One of the highest engaged Tweets was in regards to the 

Powerball updates followed closely by the last winner photo shared.

Insights:
• 2,262 Followers
• 131 new followers this quarter (6% increase from last quarter)
• 655 total engagements this quarter, a decrease of 2% compared to the last quarter
• Engagements per post impression decreased 1.5% compared to the last quarter
• This platform continues to be an opportunity for big growth for WyoLotto. Sharing winner stories and joining in on trending topics has worked well for 

this page and will continue to be tested in the future.



Total Engagements: 2,498
Reach: 12,294 organic

Total Engagements: 23
Reach: 458 users

M A R K E T I N G  U P D AT E S :  S o c i a l

Total Engagements: 62
Reach: 975 users

Top Performing Posts



Insights

• Overall site traffic: 1,476,600 sessions
• Bounce rate: 64.14% (0.73% decrease from Q2)
• Pages per session: 1.87 (0.53% decrease from Q2)
• Session duration: 00:01:24 (11.58% decrease from Q2)
• 4.51% decrease in organic search traffic
• Email generated 10.48% fewer website users than Q2 due 

to sustained visits from Cowboy Draw BOGO emails in the 
previous quarter

• 2.68% decrease in homepage traffic from Q2 due to 
increased traffic around the Bowl Game BOGO in Q2

• Overall decrease in traffic appears to be attributed to a 
spike in visits during the last run up of the Cowboy Draw 
jackpot of $850,000 in October 2019. Although there was a 
decrease in organic search traffic, there was a 1.71% 
increase in traffic from new users compared to the 
previous year.

M A R K E T I N G  U P D AT E S :  W E B S I T E
Top Cities Visiting

1. Cheyenne – 9.21%

2. Denver – 9.15%

3. Casper – 5.41%

4. Rock Springs – 5.16%

5. Salt Lake City – 4.40%



Email Marketing

Total subscribers: 
41,388 (0.61% decrease from Q2)

Total emails sent: 
1,334,684 individual emails Insights:

• The most opened email was the Powerball Changes to 
Starting Jackpot Amounts email on March 26, with 9,656 opens 
and a 23.5% open rate

• Reasons for success:
• Powerball is one of our most popular games 

among Wyoming players and the subject line 
garnered interest for players to learn more 
details about the jackpot amount changes.

• The Cowboy Draw Birthday Promotion Announcement email 
saw the highest click rate at 3.5%

• Reasons for success:
• People love 2nd chance drawings!

D u r i n g  t h i s  q u a r t e r ,  w e  s e n t  
8  p l a y e r  e m a i l s ,  8  p r e s s  r e l e a s e s ,

a n d  1 0 4  R S S  e m a i l s

M A R K E T I N G  U P D AT E S :  E m a i l



Winner Marketing

M A R K E T I N G  U P D A T E S :  I n t e r n a l  C a m p a i g n s

This quarter we’ve been able to promote more winners on 
our social media channels than ever before. We’ve 
revamped our intake process with new questions for our 
winners when they either call or come in to claim their 
winnings and the results have been more winners going 
public.

Most of the players are $1,000 Cowboy Draw winners, but 
we’ve also had a jackpot winner go public too. Our players 
have been very receptive to us taking their short story and 
picture and posting the pieces on social media and the 
website.

We look to continue this positive engagement with updated 
winner communications on the website and information that 
we can send winners via email if they have any questions.



Cowboy Draw 2nd Chance Drawing

M A R K E T I N G  U P D A T E S :  I n t e r n a l  C a m p a i g n s

In conjunction with the Cowboy Draw Birthday in March, we 
conducted our first 2nd chance drawing for our Cowboy 
Draw players to gain sales and buzz around the game 
during a time of low sales. To enter, players mailed their 
non-winning Cowboy Draw tickets purchased in the month 
of March 2020 to WyoLotto by April 3 for their chance to win 
a $1,000 grand prize, or one of two swag bags. WyoLotto
conducted the drawing and announced the winners on April 
13.

To convey the message of this promotion to our players, we 
developed content and assets that ran on the following 
platforms from February 24 – March 31:

• Social
• Email
• Public Relations
• Retailer Pads
• Website



C A M PA I G N  U P D AT E s



February 2020

We executed three UW events to generate excitement, engagement, and 
entertainment around WyoLotto, while showcasing Yolo and WyoLotto products.

These activations were done at the following events:
• Wrestling – Feb. 8 vs. Oklahoma State
• Men’s Basketball – Feb. 15 vs. CSU (Yolo and Pistol Pete Dance Off)
• Men’s Basketball – Feb. 25 vs. Nevada

For the wrestling event, Yolo engaged with the audience and Pistol Pete 
throughout the duel in activities such as:
• Wearing a warm-up robe, singlet, and headgear
• Warm up exercises, stretches, pushups, etc.

For the men’s basketball game vs. Nevada, we conducted a halftime event with 4 
contestants competing in the “Dome of Doom Derby” horse race. Yolo and Pistol 
Pete interacted with the crowd and contestants before, during, and after the 
halftime event. Contestants wore jockey outfits and raced around the arena floor, 
over three jumps, and around a barrel with stick horses. The winner received a 
trophy, roses, and a gift card from WyoLotto.

C A M PA I G N  U P D AT E S :  U W  W i n t e r  E v e n t s

Wrestling

Basketball



G A M E  U P D AT E S



This Quarter

• 24 lucky players hit the jackpot
• $40,119,926 in prizes awarded
• 2,178,322 winners 

Since Launch

G A M E  U P D AT E S :  C O W B O Y  D R A W

• 69,387 total Cowboy Draw winners
• $1,361,790 in total Cowboy Draw 

winnings
• 134 players that each won $1,000
• 1 jackpot win of $811,058



G A M E  U P D AT E S :  P O W E R B A L L

• 29,642 total Wyoming Powerball 
winners

• $374,936 in total Wyoming 
Powerball winnings

• 1 $150,000 winner

This Quarter

• $12,714,228 to Wyoming 
residents in Powerball winnings

• 957,432 Wyoming winners

Since Launch



G A M E  U P D AT E S :  M E G A  M I L L I O N S

• 16,809 total Wyoming Mega Millions 
winners

• $131,200 in total Wyoming Mega 
Millions winnings

• 1 $500 winner, 4 $600 winners,
6 $800 winners, 6 $1,000 winners, 
and 2 $2,000 winners

This Quarter

• $10,878,092 to Wyoming 
residents in Mega Millions 
winnings

• 1,008,695 Wyoming winners

Since Launch

z



G A M E  U P D AT E S :  L U C K Y  F O R  L I F E

• 38,555 total Wyoming Lucky for 
Life winners

• $227,078 in total Wyoming Lucky 
for Life winnings

• 3 $5,000 winners

This Quarter

• $4,430,083 to Wyoming residents 
in Lucky for Life winnings

• 611,903 Wyoming winners

Since Launch



N e x t  S t e p s



FY21 Marketing Plan
• High Level Budgets and Timelines: April 2020
• Finalization of Marketing Plan: April – May 

2020
• Contracting: May – June 2020

N E X T  U P. . .

Corporate Messaging
• Giving Back: April – June 2020
• Community Support: April – June 2020
• Play Safe Communications: April – June 2020

Tracker Study
• Execution: July/August 2020
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