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STAT E  O F  T H E  LOT T E R Y  S U M M A R Y

April 5, 2016: $1,120,000
July 5, 2016: $915,865
October 5, 2016: $797,524
January 5, 2017: $633,709
April 7, 2017: $1,007,976
July 5, 2017: $200,000
October 5, 2017: $862,263
January 5, 2018: $1,001,963
April 5, 2018: $1,405,493
July 5, 2018: $1,474,346
October 5, 2018: $1,407,967
January 5, 2019: $2,808,707
April 5, 2019: $1,201,122

Total to Date: $14,836,937

Transfers to the State Winners

In the third quarter, 
we have seen:
• $1,929,742 in total winnings 

paid across all games 
• 191,210 total winners for all 

games



F I N A N C I A L  U P D AT E



F I N A N C I A L  U P D AT E
Q3 Balance Sheet



F I N A N C I A L  U P D AT E
Q3 Profit & Loss



F I N A N C I A L  U P D AT E
YTD Profit & Loss



F I N A N C I A L  U P D AT E
Q3 Budget vs. Actual



F I N A N C I A L  U P D AT E
YTD Budget vs. Actual



F I N A N C I A L  U P D AT E
WRGC YTD Budget vs. Actual



S A L E S  U P D AT E
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S A L E S  U P D AT E
Total Sales: FY19 Actual vs Projection | Week ending 3.31.19 

Insights
• Overall sales are over projection YTD by 

53.16% and by $10,470,451
• Q2 record jackpots for CD and MM and 

the BOGO promotion contributed to high 
sales in FY19

• High PB jackpot during week 38 and 39 
helped achieve quarterly sales projection

Actual YTD 
$30,165,451
Over Proj. 53.16%

Projected Revenue 
$26,260,000
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S A L E S  U P D AT E
Total Sales: FY19 vs. FY18| Week ending 3.31.19 

Insights
• Total sales YTD FY19: $30,165,451
• Total sales FY18 same time last year: 

$22,893,180
• Difference year over year: $7,272,271 

increase in sales for FY19

Actual FY19 
Sales: 
$30,165,451

Actual FY18 YTD 
Sales: $22,893,180
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FY18 PB Jackpot 
$559.7 Million; MM 
Jackpot $451 
Million

FY19 PB Jackpot 
$638 Million; CD 
Jackpot $1.01 Million

S A L E S  U P D AT E
Total Sales: Actual weekly sales FY19 vs. FY18 | Week ending 3.31.19 

Insights
• Average Weekly Sales: $773,473
• Weekly Pace Amount: $505,000
• High jackpots and promotional activities 

resulted in increased average weekly 
sales

FY19 PB Jackpot 
$687 Million; MM 
Jackpot $1.5 
Billion; CD Jackpot 
$2.26 Million

FY18 PB Jackpot 
$758 Million
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S A L E S  U P D AT E
Total 3rd Quarter Sales: FY 19 Actual vs Projection | Quarter ending 3.31.19 

Insights
• FY19 Quarterly Sales Projection: 

$6,565,000
• Q3 Actual Sales: $7,179,024
• Over projection by 9.35% for the quarter

Actual 3rd

Quarter Sales: 
$7,179,024

Projected 3rd

Quarter Sales: 
$6,565,000

Sa
le

s



0

200,000

400,000

600,000

800,000

1,000,000

1,200,000

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 32 33 34 35 36 37 38 39

Sa
le

s

Powerball Sales FY'19 Powerball Sales FY'18

FY19 PB 
Jackpot 
$687.8 Million

FY18 PB 
Jackpot 
$559.7 Million

FY19 PB 
Jackpot $638 
Million

S A L E S  U P D AT E
Powerball Sales FY19 vs FY18| Week ending 3.31.19 

Insights
• FY19 sales to date: $7,797,471
• FY18 sales same time last year: 

$8,801,171
• Weekly projected pace amount: $180,000
• Weekly sales average YTD: $199,935

FY18 PB 
Jackpot 
$758 Million
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Mega Millions Sales FY'19 Mega Millions Sales FY'18

FY18 MM 
Jackpot 
$451 Million

FY18 MM 
Jackpot 
$421 Million

S A L E S  U P D AT E
Mega Millions Sales FY19 vs FY18| Week ending 3.31.19 

Insights
• FY19 sales to date: $7,824,502
• FY18 sales same time last year: $4,132,910
• Weekly projected pace amount: $80,000
• Weekly sales average YTD: $200,628
• Mega Millions’ first jackpot that grew over 

$1.5 Billion significantly impacted sales

FY18 MM 
Jackpot 
$393 Million

FY19 MM 
Jackpot 
$433 Million

FY19 MM 
Jackpot 
$1.54 Billion
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Cowboy Draw Sales FY'19 Cowboy Draw Sales FY'18

FY18 CD 
Jackpot $1.08 
Million

FY19 CD 
Jackpot $1.2 
Million

S A L E S  U P D AT E
Cowboy Draw Sales FY19 vs. FY18| Week ending 3.31.19 Insights

• FY19 sales to date: $12,454,060
• FY18 sales same time last year: $7,767,855
• Weekly projected pace amount: $190,000
• Weekly sales average YTD: $319,335
• Record high CD jackpot in 2nd Quarter had a 

positive impact on sales
• Cowboy Draw BOGO in 1st and 2nd quarter 

attributed increased sales for FY19 by 
$1,066,421 grossFY19 CD Jackpot 

$1.54 Million & UW 
BOGO Promo

FY18 CD 
Jackpot $500K

FY18 CD 
Jackpot $700K

FY19 CD Jackpot 
$3.3 Million
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Lucky for Life Sales FY'19 Lucky for life Sales FY'18

S A L E S  U P D AT E
Lucky for Life Sales: FY19 | Week ending 3.31.19 

zzzzzz
Insights
• FY19 sales to date: $2,089,418
• FY18 sales to date: $2,191,244
• Weekly projected pace amount: $55,000
• Weekly sales average YTD: $53,575
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Round Up Sales FY'19 Round Up Sales FY'18

S A L E S  U P D AT E
Round Up Sales FY19| Week ending 3.31.19

Insights
• Round Up Total Sales FY19 YTD: $3,159,159
• FY19 YTD Total Plays: 243,021
• Round Up Total Sales FY18 YTD: $2,559,773
• FY18 YTD Total Plays: 203,424
• Round Up sales increased as jackpots grew in 

weeks 15, 16, 17, 38, and 39
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Powerball sales Mega Millions Sales Cowboy Draw Sales Lucky for Life Sales 'Round Up Sales"

S A L E S  U P D AT E
WyoLotto Product Sales YTD| Week ending 3.31.19

Insights
• Total Sales YTD Powerball: $7,797,471 (25.85%)
• Total Sales YTD Mega Millions: $7,824,502 (25.94%)
• Total Sales YTD Cowboy Draw: $12,454,060 (41.29%)
• Total Sales YTD Lucky for Life: $2,089,418 (6.92%)
• Total Sales: $30,165,451
• Round Up Sales Total: $3,159,159 (243,021 plays)*
• *Round Up Sales are not a separate product and are included in total 

sales



S A L E S  U P D AT E
WyoLotto 2020 Sales Projections

FY’19
Projected Pace 

Amounts
FY’19 

YTD Avg.
FY’19

Projected Annual Sales

FY’20 
Weekly Projected Pace 

Projections

FY’20
Projected Avg. Annual 

Sales

Powerball $180,000 $199,935 $9,360,000 $190,000 $9,360,000

Mega Millions $80,000 $200,628 $4,160,000 $125,000 $6,500,000

Cowboy Draw $190,000 $319,335 $9,880,000 $200,000 $10,400,000

Lucky for Life $55,000 $53,575 $2,860,000 $50,000 $2,600,000

Raffle N/A N/A $1,000,000 N/A $2,000,000

Totals $505,000 $773,473 $27,260,000 $565,000 $30,860,000



CORPORATE RESPONSIBIL ITY



C O R P O R AT E  R E S P O N S I B I L I T Y

Initiatives to prevent problem gambling:
• Single transactions are capped at $125 

and products are not available 24/7
• The Problem Gambling Hotline is posted 

on the back of every ticket, listed on play 
slips, and featured on our website.

• Problem Gambling brochures are located 
wherever Lottery tickets are sold

• Continued education regarding Problem 
and Responsible Gambling is a priority

Problem Gambling

WyoLotto continues to demonstrate 
its care for Wyoming communities 
and citizens. 



C O R P O R AT E  R E S P O N S I B I L I T Y
Game Security

Leadership in game security and 
integrity: 
• With each game release and subsequent 

upgrades, the central game system and 
Random Number Generator (RNG) are tested

• With each batch release, the Statement of Work 
(SOW) is thoroughly reviewed for accuracy and 
release outcomes are verified

• In advance of all system changes, game risks 
are proactively documented, assessed 
and analyzed

• Lottery’s Internal Control System (ICS) provides 
its players with a sense of security, knowing the 
central gaming system is operating at the 
highest degree of integrity

• The Lottery works with the Department of 
Family Services (DFS) to collect back child 
support owed by a player from prize payments



W y o L o t t o
M a r k e t i n g  U p d a t e s



20,373,500
Total readership

Insights

During the third quarter, WyoLotto saw coverage on several topics:
• January 8: WyoLotto Transfers Largest Amount to Wyoming to Date
• January 18: $25,000 a Year Lucky for Life Winning Ticket Sold in 

Evanston
• January 22: WyoLotto Launches New Powerball Giveaway
• March 29: $25,000 a Year Lucky for Life Winner Yet to Come Forward

M A R K E T I N G  U P D AT E S :  P u b l i c  R e l a t i o n s

$38,301
Ad Equivalency



Insights:
• 33,123 Total Page Likes
• 717 new followers this quarter (2.2% increase from last quarter)
• Total engagements increased by 16.2% in comparison to last quarter
• Engagements increased significantly around the posts for the Powerball Grill winner on February 12, Cowboy Draw Birthday Giveaway 

on March 15, and the $10,000 Mega Millions winner from the February 8 drawing.

M A R K E T I N G  U P D AT E S :  S o c i a l

Insights:
• 1,356 Followers
• 33 new followers this quarter (2.5% increase from last quarter)
• Total engagements decreased by 77% compared to the last quarter
• Impressions per Tweet increased by 102.3% compared to the last quarter
• Engagement on this platform decreased significantly due to lower jackpots during this time period in comparison to the previous quarter, 

but impressions increased significantly with more Tweets being viewed such as the office closures that didn’t garner engagement.

Insights:
• 1,498 Followers
• 174 new followers this quarter (13.1% increase from last quarter)
• Total engagements increased by 53.9% compared to the last quarter
• Impressions per post increased by 42.6% compared to the last quarter
• The decrease in engagements for this quarter is due in large part to the lower jackpots during this time period and not executing a 

giveaway on this platform as we did in Q2.



Total Engagements: 9,024
Reach: 36,768 users

Total Engagements: 13
Reach: 2,282 users

M A R K E T I N G  U P D AT E S :  S o c i a l

Total Engagements: 41
Reach: 646 users

Top Performing Posts



Insights

• Overall site traffic: 771,259 sessions
• Bounce rate: 58.09% (0.15% decrease from Q2)
• Pages per session: 2.12 (6.59% decrease from 

Q2)
• Session duration: 00:01:33 (23.30% decrease from 

Q2)
• 32.28% decrease in organic search traffic
• Email generated 19.57% fewer website users 

than Q2 due to fewer emails sent 
• 36.02% decrease in homepage traffic from Q2
• Decreases in pages per session, session duration, 

organic search, and homepage traffic are a result 
of players going directly to the Powerball 
Giveaway page during giveaway rather than 
homepage

M A R K E T I N G  U P D AT E S :  W E B S I T E
Top Cities Visiting

1. Cheyenne – 18.70%

2. Casper – 15.96%

3. Rock Springs – 14.85%

4. Gillette – 6.83%

5. Laramie – 4.76%



Email Marketing

Total subscribers: 
42,609 (28% increase from Q2)
• Increase primarily due to 

Powerball Giveaway entries

Total emails sent: 
684,330 individual emails

Insights:
• The most opened email was the “Giving Back January 8th” 

email with an 18.73% open rate
• Reasons for success:

• Announced a record breaking state transfer
• Used a personalized subject line that lead to 

higher open rates
• The “Powerball Giveaway Announcement” email saw the 

highest click rate at 1.25%
• Reasons for success:

• Announced an awesome giveaway that gave 
players a chance at a number of enticing and 
exciting prizes

D U R I N G  T H I S  Q U A R T E R ,  W E  S E N T  
4  P L A Y E R  E M A I L S ,4  p r e s s  r e l e a s e s ,

A N D  1 0 2  R S S  E M A I L S

M A R K E T I N G  U P D AT E S :  E m a i l



C A M PA I G N  U P D AT E s



Aug. 3, 2018 – Mar. 3, 2019

The Giving Back Video showcased the impact WyoLotto has made on 
Wyoming in the last four years through the quarterly transfers to the 
state that are distributed to the cities, towns and counties, as well as 
through supporting the state economy through retailer commissions, 
paid media and payouts to winners. To help support the roll out of the 
video, we developed a media buy to get the video in front of Wyoming 
residents during the following key times throughout the year:

• Run #1: August 3 – August 31, 2018: Statewide TV, social, and digital 
run to coincide with WyoLotto birthday

• Run #2: October 1 – October 14, 2018: Statewide TV, social, and digital 
run to coincide with recent transfer to the state

• Run #3: November 5 – November 18, 2018: Statewide social and 
digital only run

• Run #4: February 4 – March 3, 2019: Cheyenne only via TV, social and 
digital in conjunction with legislative session

C A M P A I G N  U P D A T E S :  G i v i n g  B a c k  V i d e o  M e d i a  B u y

https://wyolotto.com/lottery/giving-back-wyoming/


Mar. 2 – 9, 2019

C A M PA I G N  U P D AT E S :  U W  B a s k e t b a l l  L u c k y  R o w  P r o m o

• Executed small Cowboy Draw promotion during two 
men’s basketball games giving away Cowboy Draw 
and UW co-branded swag bags to select attendees at 
games against Air Force on March 2, and New Mexico 
on March 9

• Developed co-branded swag:
• Wrist bands
• Headbands
• Water bottles
• Bags 

• UW Marketing team handed out Swag to fans seated in 
the “Lucky Rows” with the announcement of the 
winning row over the PA system and the video feed of 
the winners getting their swag bags on the jumbotron 
of the arena

• Posted photos of the winners on social media to 
highlight the event 



Jan. 21 – May 1, 2019 We are executing a statewide campaign to drive a 1.7% growth in sales and increase 
customer engagement through the giveaway promotions. Funding for the prizes are from 
the Multi-State Lottery Association to promote the national Powerball brand.

Giveaway Structure:
• Duration: Players will enter to win prizes from January 21 thru April 19, 2019. 
• Smaller prizes will be given out monthly on social media, drawing from the pool of 

entries.
• How to enter: Every ticket is a chance to win (and increase sales). Enter online with a 

unique code that is printed on each ticket.
• Drawing: Winners will be vetted for eligibility to win, prior to the video announcement 

on social media on May 1, 2019.

Prizes:
• Grand Prize: 2019 Chevy pickup truck.
• First Prize: $20,000 cash money
• Second Prize: A travel camper
• Third Prize: A river boat and trailer
• January social prize: A Traeger Grill
• February social prize: A mountain bike
• March social prize: A paddle board package

C A M PA I G N  U P D AT E S :  P o w e r b a l l  C a m p a i g n



G A M E  U P D AT E S



This Quarter

Since the launch of Cowboy 
Draw, we’ve seen:
• 19 lucky players hit the jackpot
• $31,849,922 in prizes awarded
• 1,749,394 winners 

Since Launch

G A M E  U P D AT E S :  C O W B O Y  D R A W

In the third quarter, 
we have seen:
• 86,030 total Cowboy Draw winners
• $662,235 in total Cowboy Draw 

winnings
• 139 players that each won $1,000 



G A M E  U P D AT E S :  P O W E R B A L L

In the third quarter, 
we have seen:
• 42,666 total Wyoming Powerball 

winners
• $338,296 in total Wyoming 

Powerball winnings
• Four $500 winners this quarter 

This Quarter

Since the launch of WyoLotto, 
we’ve seen:
• $10,496,719 to Wyoming 

residents in Powerball winnings
• 837,904 Wyoming winners

Since Launch



G A M E  U P D AT E S :  M E G A  M I L L I O N S

In the third quarter, 
we have seen:
• 22,150 total Wyoming Mega 

Millions winners
• $192,196 in total Wyoming Mega 

Millions winnings
• Two $10,000 winners, one $2,500 

winner, two $2,000 winners and one 
$1,500 winner this quarter

This Quarter

Since the launch of WyoLotto, 
we’ve seen:
• $9,282,898 to Wyoming residents 

in Mega Millions winnings
• 924,022 Wyoming winners

Since Launch



G A M E  U P D AT E S :  L U C K Y  FO R  L I F E

In the third quarter, 
we have seen:
• 40,364 total Wyoming Lucky for 

Life winners
• $737,015 in total Wyoming Lucky 

for Life winnings
• One $25,000 a year for life winner 

and three $5,000 winners

This Quarter

Since game launch, we’ve 
seen:
• $3,507,802 to Wyoming residents 

in Lucky for Life winnings
• 453,222 Wyoming winners

Since Launch



W R G C  S t a t u s   
U p d a t e



W y o m i n g  R e s p o n s i b l e  G a m b l i n g  C o a l i t i o n
Feb. 17 – Apr. 8, 2019 

Billboard

Newspaper

This fiscal year we’ve decided to run another 
awareness campaign for the WRGC with the same 
assets that were used for last year’s campaign.

The media buy included expanding to the use of 
digital billboards throughout the state as well as 
static billboards, print and radio ads. The buy also 
included live radio reads and the :30 radio spot to 
run during the final three UW Men’s Basketball 
games as well as having the :30 spot airing during 
the NCAA Men’s Tournament radio broadcasts.

Radio

https://www.dropbox.com/s/5uq5xpmthhox9cu/WyomingResonsibleGamblingCoalition.mp3?dl=0


N e x t  S t e p s



Mega Millions Campaign Executions
• Onsite Events:

• Locations:
• Media Run #2

• Media Buy April 15 – May 17
• On-Site Executions:

• April 20 & 27 – Sheridan and 
Laramie

• May 4 & 11 Riverton and Rawlins

N E X T  U P. . .

Powerball Giveaway
• Giveaway Period: January 21 – April 19, 2019
• Winner Announcement: May 1, 2019

Raffle Game
• Design and Production: March 29 – June 8
• Launch: June 9
• Events:

• Launch at Cody Night Rodeo June 9
• CNFR - Casper $75K drawing June 15
• Wyoming Downs $75K drawing July 6
• Laramie Jubilee Day’s $75K drawing 

July 14
• CFD $750K announcement July 28
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