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Marketing Update



2by2 Campaign
● Paid media campaign ran 3/14/21 - 6/20/21

● Campaign included virtual press event, TV, 

radio, billboards, digital/social advertising, 

email, app, website, pads, retailer 

communications 

● Goal: $28,846 weekly pace

● Results (3/20/21 - 6/30/21): 

○ $61,585 average weekly pace 

(exceeded goal by 113%)

○ 346,387 winners and $402,785 

winnings in first 4 months



Lucky for Life Game 
Change
● 7/19/21 - LFL is going daily (no other changes)

● 5/7/21 “drawdown communications” 

(pre-launch) started (social, web, retailer 

comms, app, etc.)

● 7/19/21 campaign launch, including corp 

comms, in-store, retailer, and media buy 

● Paid media channels (radio, YouTube, digital, 

social ads) run 7/19/21 - 8/15/21

● Goal: 25% increase in weekly sales

● This is an exciting time to celebrate Wyomingʼs 

only cash FOR LIFE game. 



http://www.youtube.com/watch?v=JCnaAIgcAU4


Powerball Game Change
● 8/23/21 - Powerball adds third draw on Monday 

nights (no other changes)

● 6/9/21 “drawdown” communications (pre-launch) 

started (social, web, retailer comms, app, etc)

● 8/23/21 corp comms only campaign launches 

targeting current players and retailer patrons 

(web, social, app, retailer comms, email, in-store 

POP pads)

● Goal: Educate retailers and Powerball players 

about the game change

● Players now have more chances to find 

themselves a winner!



Mobile App Updates
Since app launch in September 2020*:

● Current Registered Users: 18,950

● Total Count of Tickets Scanned: 181,462

● Users opted into push notifications: 7,264

● Weʼre thrilled with the continued growth of our new 

mobile app!

*Data provided through 6/21/21



App Exclusive Swag 
Giveaway
● 5/23/21 - 5/29/21 app-only giveaway 

promotion 

● Ticket scans were automatically entered 

to win a summer swag bag (shirts, hat, 

cooler, sunglasses, game coupons)

● 1 winner a day for 7 days

● Results: 6,344 ticket scan entries (regular 

weekly average is 3,000 - 4,000 ticket 

scans)



Celebrities Against 
Cancer Event
● 6/18/21 - 6/19/21 WyoLotto sponsored Celebrities Against Cancer 

event in Cody 

● Matched and donated all sales at the bus to St. Jude s̓ Childrens̓ 

Research Hospital & Cody Regional Cancer Treatment Center

● Donation total: $2K

● Sponsorship benefits: banners, live mentions, WyoLotto staff in 

event, prime on-site location for bus, logo on jerseys, printed 

program ad, logo on event website

● Earned media: WyoLotto staff photo featured in Cody Enterprise 

& Powell Tribune, 30 min. on KODI AM/FM radio, press release 

thanking sponsors, social posts and video 



FY22 Marketing Plan
Key initiatives for next fiscal year:

● Completion/Launch of LFL Game Change 

● Completion/Launch of PB Game Change 

● UW Football Sponsorship 

● UW Cowboy Draw BOGO running for ALL 

games this year

● Ongoing Corporate Communications 

(email, social, app, web, pads, PR)

● Annual Report

● Website Redesign 

● Keno



Up Next...
● July 19, 2021 - Lucky for Life Game Changes 

● August 23, 2021 - Powerball Game Changes

● September 2021 - UW football sponsorship & 

Cowboy Draw BOGO starts

● FY2022 Q1

○ Website Redesign Project Starts

○ Keno Project Starts



Thank you 
for your time!


