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Marketing Update



2by2 Pre-Launch
● February 14 - March 14, 2021

● Player pre-launch marketing on email, 

social, app, pads, ticket messaging, & 

in-store POP

● Retailer pre-launch included:

○ Retailer e-forums

○ Shirts, flyers, & breakroom 

posters

○ Emails & terminal messaging

○ LSR outreach & talking points 

○ Quick Reference Guides 



2by2 Launch
● 2by2 launched on March 14, 2021!

● Launch campaign included virtual press 

event and media buy (TV, radio, billboards, 

and digital/social advertising channels) 

● Goal: Weekly pace of $28,846

● Week 1 results: $84,134; Even during a crazy 

snowstorm, we still saw sales 192% over goal

● Weekly average results (as of 4/3/21): $77,900 

(170% over goal)

● Weʼre excited to see how this game performs 

in the coming months!

http://www.youtube.com/watch?v=VyP5xnRuC_s


http://www.youtube.com/watch?v=EUYnVbqV5RU


Second Chance Promo
● January 18-30, 2021 app and mail-in promotion 

for all games

● Promoted through corporate communications 

channels only, no paid media

● Goal: 50,000 entries

● Results: 240,977 (382% above goal) 

○ 103,921 app entries (these entries were 

doubled to equal 207,842; 6,556 unique 

users ~15 plays per user)

○ 13,135 mail-in entries (1,185 unique 

~11 plays per player)



Jackson Hill Climb Event 
Sponsorship

● Sponsored the World Championship Snowmobile Hill Climb in 

Jackson on March 25-28

● WyoLotto sponsorship included:

○ Event banners 

○ :30 TV commercial on event big screen - 2by2 TV spot

○ PA announcements

○ Logo on posters, website, live stream and big screen 

during event

https://snowkingmountain.com/jackson-hole-hill-climb/


UW Winter Sports
● We continue to see exposure via our UW Athletics 

sponsorship, this quarter during mens̓ and womens̓ 

basketball, mens̓ wrestling, and womens̓ volleyball, 

including:

○ "Ask the Cowboys" Q&A with basketball 

players during games 

○  "Player of the Game presented by WyoLotto" 

live reads & logo at basketball games

○ :15 live reads and a :30 radio spot ran during 

February and March basketball games

○ Courtside LEDs at all winter sports games



Mobile App
● Weʼre thrilled with the continued growth of our new mobile app!

● App launch goals:

○ 2,500 - 4,000 downloads in the first 12 months of launch

● As of March 15, 2021 and since launching the app in September 2020:

○ 20,327 downloads 

○ 16,671 registered users

○ 124,675 registered tickets

○ 6,336 users opted in to receive notifications from WyoLotto



Up Next...
● FY2022 Marketing Plan execution (starting July 1)

● June 18-19 - Celebrities Against Cancer golf 

tournament, softball games, and concert in Cody

● July 19 - Lucky for Life game change (to daily draws)

● August 23 - Powerball game change (to 3 draws per 

week)



Thank you 
for your time


