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Proposed Profit & Loss budget Amendment 
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July 2020 - June 2021 compared with July 2019 - June 
2020
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Marketing Update



Powerball BOGO Promotion
Every Saturday in August from Noon - 3pm

● Goal: $53,000 avg. sales each Saturday ($265,000 total)

● Result: $126,960 avg. sales each Saturday ($635,000 

total) 140% over goal

● Corporate Communications highlights:

○ PR: Local radio stations used our talking points, giving 

us free radio air time in Cheyenne and Laramie



UW Athletics Sponsorship 
& Cowboy Draw BOGO
● Because of COVID, football season has been in flux

● Live games initially canceled, resulting in Cowboy 

Classics (radio only, classic UW games)

● WyoLotto promoted “proud sponsor” for these 

games (radio, social media)



UW Athletics Sponsorship & 
Cowboy Draw BOGO
● Live football games are coming back October 24; (8) live 

games this year (4 home, 4 away) & 8 CD BOGO’s
○ Daily Sunday BOGO gross revenue sales goal: 

■ Revenue neutral goal: $58,036 per day

■ Stretch goal: $141,050 per day

● Does not include in-person game activations at this time

● We will also be a sponsor of winter sports (basketball, 

volleyball, wrestling)



Lucky for Life Winner
● Wyoming’s first LFL grand prize winner ($1K per day for life)!

● Sold at Maverick in Afton, Wyoming; August 31 draw

● Corporate Communications highlights:

○ Facebook: Used original “Luck” video asset reached 4,800+ 

people & resulted in 890 engagements

○ PR: Star Valley Independent & local radio station ran story

○ Web: LFL page saw over 11K pageviews in this 1 week 

period (8.2% of overall site traffic)

○ Email: 17.8% open rate (compared to average campaign rate 

of 15.8%) - players love to celebrate winners! 



Mobile App Campaign
● App publicly launched September 23, 2020

● App launch campaign running
○ Including digital ads, social media ads, and a 

variety of ongoing executions in-store on pads, 

and on email, social, web, and in-app

● Paid media running until December 13, 2020



Mobile App Launch
● Goal: 2,500 - 4,000 registered users by Sept. 2021

● Since 9/23 and as of 10/4 (in only 12 days):

○ 4,391 registered users

○ 7,180 tickets registered

○ 5,848 visits to app page on WyoLotto.com

● Lots of positive feedback on social channels and support email!

mailto:support@wyolotto.com


Wonders of Wyoming
● Segment sponsor of daily radio segment with 

Dave Walsh, voice of the Wyoming Cowboys

● People, places, and things that make Wyoming 

great; Segments run 53 times per day on 33 

stations in 22 cities 

● Featured sponsor for Oct., Nov., Jan., Feb. and 

April

● :30 commercial and a :10 intro, featuring 

WyoLotto’s giving back stories



2by2 New Game
● New game launching March 14, 2021

● $1 price point

● Our FIRST daily game 

● Best odds (1 in 3.59)

● Pick 2 red balls & 2 white balls; Quick pick or self select

● New game for current players & attracts new player audience 

● New brand identity (logo) and launch campaign currently in 

progress! 



Our 2by2 Logo

● Using MUSL 2by2 logo and create a 

Wyoming-specific identity 

● The white and red color selection to tie 

into how to play the game (ball colors)

● Mountains and trees to show the 

Wyoming outdoors; Gritty texture feels 

outdoorsy and rustic





Thank you 
for your time


